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Revised Syllabus of Courses of B.Com. Programme at Semester I  
with Effect from the Academic Year 2016-2017 

 

Ability Enhancement Courses (AEC) 
 

4. Business Communication I 
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Theory of Communication 10 

2 Obstacles to Communication in Business World 10 

3 Business Correspondence 12 

4 Language and Writing Skills 13 

Total 45 

 
 
Note: 
One tutorial per batch per week in addition to number of lectures stated above  
(Batch size as per the University norms) 
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Sr. No. Modules / Units 

1 Theory of Communication 

 Concept of Communication:Meaning, Definition, Process, Need, 
FeedbackEmergence of Communication as a key concept in the Corporate and 
Global worldImpact of technological advancements on Communication 
Channels and Objectives of Communication:Channels- 
Formal and Informal- Vertical, Horizontal, Diagonal, Grapevine 
Objectives of Communication: Information, Advice, Order and Instruction, 
Persuasion, Motivation, Education,Warning, and Boosting the Morale of 
Employees(A brief introduction to these objectives to be given) 
Methods and Modes of Communication:  
Methods: Verbal and Nonverbal, Characteristics of Verbal Communication 
Characteristics of Non-verbal Communication, Business Etiquette 
Modes: Telephone and SMS Communication 3 (General introduction to Telegram 
to be given) Facsimile Communication [Fax] 
Computers and E- communication Video and Satellite Conferencing 

2 Obstacles to Communication in Business World 

 Problems in Communication /Barriers to Communication:  
Physical/ Semantic/Language / Socio-Cultural / Psychological / Barriers, Ways to 
Overcome these Barriers 
Listening: Importance of Listening Skills, Cultivating good Listening Skills – 4 
Introduction to Business Ethics:  
Concept and Interpretation, Importance of Business Ethics, Personal Integrity at 
the workplace, Business Ethics and media, Computer Ethics, Corporate Social 
Responsibility 
Teachers can adopt a case study approach and address issues such as the 
following so as to orient and sensitize the student community to actual business 
practices: 
Surrogate Advertising, Patents and Intellectual Property Rights, Dumping of 
Medical/E-waste,  
Human Rights Violations and Discrimination on the basis of gender, race, caste, 
religion, appearance and sexual orientation at the workplace 
Piracy, Insurance, Child Labour 

3 Business Correspondence 

 Theory of Business Letter Writing: 
Parts, Structure, Layouts—Full Block, Modified Block, Semi - Block Principles of 
Effective Letter Writing, Principles of effective Email Writing,  
Personnel Correspondence: 
Statement of Purpose, Job Application Letter and Resume, Letter of Acceptance of 
Job Offer, Letter of Resignation 
[Letter of Appointment, Promotion and Termination, Letter of Recommendation 
(to be taught but not to be tested in the examination)] 
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Sr. No. Modules / Units 

4 Language and Writing Skills 

 

Commercial Terms used in Business Communication 
Paragraph Writing: 
Developing an idea, using appropriate linking devices, etc 
Cohesion and Coherence, self-editing, etc [Interpretation of technical data, 
Composition on a given situation, a short informal report etc.] 
Activities 
 Listening Comprehension 
 Remedial Teaching 
 Speaking Skills: Presenting a News Item, Dialogue and Speeches 
 Paragraph Writing: Preparation of the first draft, Revision and Self – Editing, 

Rules of spelling. 
 Reading Comprehension: Analysis of texts from the fields of Commerce and 

Management 
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Revised Syllabus of Courses of B.Com. (Financial Markets) 
Programme at Semester I  

with Effect from the Academic Year 2016-2017 

Skill Enhancement Courses (SEC) 
  

5. Foundation Course - I 
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Overview of Indian Society 05 

2 Concept of Disparity- 1 10 

3 Concept of Disparity-2 10 

4 The Indian Constitution 10 

5 Significant Aspects of Political Processes 10 

Total 45 
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Sr. No. Modules / Units 

1 Overview of Indian Society 

 Understand the multi-cultural diversity of Indian society through its demographic 
composition: population distribution according to religion, caste, and gender; 
Appreciate the concept of linguistic diversity in relation to the Indian situation; 
Understand regional variations according to rural, urban and tribal characteristics; 
Understanding the concept of diversity as difference 

2 Concept of Disparity- 1 

 Understand the concept of disparity as arising out of stratification and inequality; 
Explore the disparities arising out of gender with special reference to violence 
against women, female foeticide (declining sex ratio), and portrayal of women in 
media;Appreciate the inequalities faced by people with disabilities and 
understand the issues of people with physical and mental disabilities 

3 Concept of Disparity-2 

 Examine inequalities manifested due to the caste system and inter-group conflicts 
arising thereof; Understand inter-group conflicts arising out of communalism; 
Examine the causes and effects of conflicts arising out of regionalism and linguistic 
differences 

4 The Indian Constitution 

 Philosophy of the Constitution as set out in the Preamble; The structure of the 
Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the 
Indian Citizen; tolerance, peace and communal harmony as crucial values in 
strengthening the social fabric of Indian society; Basic features of the Constitution 

5 Significant Aspects of Political Processes 

 The party system in Indian politics; Local self-government in urban and rural areas; 
the 73rd and 74th Amendments and their implications for inclusive politics; Role 
and significance of women in politics 
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Revised Syllabus of Courses of B.Com. (Financial Markets) 
Programme at Semester I  

with Effect from the Academic Year 2016-2017 

  
4. Business Communication - I 

 
Modules at a Glance 

 
Sr. 
No. 

Modules No. of 
Lectures 

1 Theory of Communication 10 

2 Obstacles to Communication in Business World 10 

3 Business Correspondence 12 

4 Language and Writing Skills 13 

Total 45 
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Sr. No. Modules / Units 

1 Theory of Communication 

 Concept of Communication: Meaning, Definition, Process, Need, 
FeedbackEmergence of Communication as a key concept in the Corporate and 
Global worldImpact of technological advancements on Communication 
Channels and Objectives of Communication: Channels- 
Formal and Informal- Vertical, Horizontal, Diagonal, Grapevine 
Objectives of Communication: Information, Advice, Order and Instruction, 
Persuasion, Motivation, Education,Warning, and Boosting the Morale of 
Employees(A brief introduction to these objectives to be given) 
Methods and Modes of Communication:  
Methods: Verbal and Nonverbal, Characteristics of Verbal Communication 
Characteristics of Non-verbal Communication, Business Etiquette 
Modes: Telephone and SMS Communication 3 (General introduction to Telegram 
to be given) Facsimile Communication [Fax] 
Computers and E- communication Video and Satellite Conferencing 

2 Obstacles to Communication in Business World 

 Problems in Communication /Barriers to Communication:  
Physical/ Semantic/Language / Socio-Cultural / Psychological / Barriers, Ways to 
Overcome these Barriers 
Listening: Importance of Listening Skills, Cultivating good Listening Skills – 4 
Introduction to Business Ethics:  
Concept and Interpretation, Importance of Business Ethics, Personal Integrity at 
the workplace, Business Ethics and media, Computer Ethics, Corporate Social 
Responsibility 
Teachers can adopt a case study approach and address issues such as the 
following so as to orient and sensitize the student community to actual business 
practices: 
Surrogate Advertising, Patents and Intellectual Property Rights, Dumping of 
Medical/E-waste,  
Human Rights Violations and Discrimination on the basis of gender, race, caste, 
religion, appearance and sexual orientation at the workplace 
Piracy, Insurance, Child Labour 

3 Business Correspondence 

 Theory of Business Letter Writing: 
Parts, Structure, Layouts—Full Block, Modified Block, Semi - Block Principles of 
Effective Letter Writing, Principles of effective Email Writing,  
Personnel Correspondence:  
Statement of Purpose, Job Application Letter and Resume, Letter of Acceptance of 
Job Offer, Letter of Resignation 
[Letter of Appointment, Promotion and Termination, Letter of Recommendation 
(to be taught but not to be tested in the examination)] 
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Sr. No. Modules / Units 

4 Language and Writing Skills 

 

Commercial Terms used in Business Communication 
Paragraph Writing: 
Developing an idea, using appropriate linking devices, etc 
Cohesion and Coherence, self-editing, etc [Interpretation of technical data, 
Composition on a given situation, a short informal report etc.] 
Activities 
 Listening Comprehension 
 Remedial Teaching 
 Speaking Skills: Presenting a News Item, Dialogue and Speeches 
 Paragraph Writing: Preparation of the first draft, Revision and Self – Editing, 

Rules of spelling. 
 Reading Comprehension: Analysis of texts from the fields of Commerce and 

Management 
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Revised Syllabus of Courses of B.Com. (Banking & Insurance) 
Programme at Semester III 

with Effect from the Academic Year 2017-2018 

2B. Skill Enhancement Courses (SEC) 
 

Foundation Course – III (An Overview of Banking Sector) 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 
An Overview of Banking Industry  
 

10 

2 
Commercial Banking and Customer – Banker 
Relationship  
 

10 

3 
Universal Banking &  Technology in Banking sector  
 

10 

4 
Microfinance & Financial Inclusion  
 

15 

Total 45 
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Sr. No. Modules / Units 

1 An Overview of Banking Industry  

  Definition of Banks,  Types of Banks, Principles of Banking  

 Banking System in India, Overview of RBI, Public, Private, Co-operative, 

Payment Bank, Regional Rural Banks  

 Emerging trends of banking - Universal banking, electronic banking, 

globalization of banking. 

 Brief  history of banking sector reforms from  1991-2000 and Current 

developments in banking sector  

 Regulatory Architecture – Overview of Banking Regulation Act 1949, 

Banking Regulation Act(Amendment 2015), Payment and Settlement Act 

2007, Negotiable Instrument Act 1881, BIS, Basel I, II and III. 

 Bank Crises in India 

 Critical Evaluation of Banking Industry in India  

 

2 Commercial Banking and Customer – Banker Relationship  

  Definition and meaning of Commercial Bank, Evolution of Commercial 

Banking in India, Functions of Commercial Bank , Services offered by 

Commercial Bank. 

 Retail Banking – Meaning, Features, Significance of Retail Banking and 

Overview of its products   

 Corporate Banking -Meaning, Features, Significance of Corporate Banking 

and Overview of its products 

 Rural Banking - Meaning, Features, Significance of Rural Banking and 

Overview of its products 

 Banking Ombudsman – Meaning and Functions  

 

3 Universal Banking &  Technology in Banking sector  

 A) Universal Banking  

 Concept of Universal Banking, Evolution of Universal banking ,Services to 

Government, Payment & Settlement, Merchant Banking, Mutual Fund, 

Depository Services, Wealth Management, Portfolio Management 

Bancassurance, NRI Remittance.  

 

B) Technology in Banking 

 Features, norms and Limitations of E- banking, Mobile Banking, Internet 

Banking, RTGS, POS Terminal, NEFT, IMPS, Brown Label ATM’s, White 

Label ATM’s, NUUP, AEPS, APBS, CBS, CTS, Digital Signature , M- 

Wallets , Online opening of bank accounts – savings & current, and 

application for credit cards, loan.  

 Applicability of KYC norms in Banking Sector. 

 

4 Microfinance & Financial Inclusion  

 A) Microfinance 

 Introduction, Need and Code of Conduct for Microfinance Institutions in 

India,  

 Advantages, Purpose, Limitations and Models of SHG – Bank Linkage 

Program. 

 Role of NABARD and SIDBI,  
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 Portfolio Securitization,  

 SHG-2, NRLM and SRLM ,  

 Priority Sector and its Classification 

B) Financial Inclusion  

 Need & Extent 

 RBI Committee Report of Medium Term Path on Financial Inclusion 

2015, World Findex Report 2015, NISM Report 2015, (Only Brief 

Extracts relating to bank account holdings and credit taken and contrast 

between developing and developed nations.)  

 Features & Procedures of Pradhan Mantri Jan Dhan Yojana, and PM 

Mudra Yojana. 

 Features, procedures and significance of Stand up India Scheme for Green 

Field  

 

 

  



Revised Syllabus of Courses of B.Com. Programme at Semester I  
with Effect from the Academic Year 2016-2017 

 

Ability Enhancement Courses (AEC) 
 

4. Business Communication I 
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Theory of Communication 10 

2 Obstacles to Communication in Business World 10 

3 Business Correspondence 12 

4 Language and Writing Skills 13 

Total 45 

 
 
Note: 
One tutorial per batch per week in addition to number of lectures stated above  
(Batch size as per the University norms) 
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Sr. No. Modules / Units 

1 Theory of Communication 

 Concept of Communication:Meaning, Definition, Process, Need, 
FeedbackEmergence of Communication as a key concept in the Corporate and 
Global worldImpact of technological advancements on Communication 
Channels and Objectives of Communication:Channels- 
Formal and Informal- Vertical, Horizontal, Diagonal, Grapevine 
Objectives of Communication: Information, Advice, Order and Instruction, 
Persuasion, Motivation, Education,Warning, and Boosting the Morale of 
Employees(A brief introduction to these objectives to be given) 
Methods and Modes of Communication:  
Methods: Verbal and Nonverbal, Characteristics of Verbal Communication 
Characteristics of Non-verbal Communication, Business Etiquette 
Modes: Telephone and SMS Communication 3 (General introduction to Telegram 
to be given) Facsimile Communication [Fax] 
Computers and E- communication Video and Satellite Conferencing 

2 Obstacles to Communication in Business World 

 Problems in Communication /Barriers to Communication:  
Physical/ Semantic/Language / Socio-Cultural / Psychological / Barriers, Ways to 
Overcome these Barriers 
Listening: Importance of Listening Skills, Cultivating good Listening Skills – 4 
Introduction to Business Ethics:  
Concept and Interpretation, Importance of Business Ethics, Personal Integrity at 
the workplace, Business Ethics and media, Computer Ethics, Corporate Social 
Responsibility 
Teachers can adopt a case study approach and address issues such as the 
following so as to orient and sensitize the student community to actual business 
practices: 
Surrogate Advertising, Patents and Intellectual Property Rights, Dumping of 
Medical/E-waste,  
Human Rights Violations and Discrimination on the basis of gender, race, caste, 
religion, appearance and sexual orientation at the workplace 
Piracy, Insurance, Child Labour 

3 Business Correspondence 

 Theory of Business Letter Writing: 
Parts, Structure, Layouts—Full Block, Modified Block, Semi - Block Principles of 
Effective Letter Writing, Principles of effective Email Writing,  
Personnel Correspondence: 
Statement of Purpose, Job Application Letter and Resume, Letter of Acceptance of 
Job Offer, Letter of Resignation 
[Letter of Appointment, Promotion and Termination, Letter of Recommendation 
(to be taught but not to be tested in the examination)] 
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Sr. No. Modules / Units 

4 Language and Writing Skills 

 

Commercial Terms used in Business Communication 
Paragraph Writing: 
Developing an idea, using appropriate linking devices, etc 
Cohesion and Coherence, self-editing, etc [Interpretation of technical data, 
Composition on a given situation, a short informal report etc.] 
Activities 
 Listening Comprehension 
 Remedial Teaching 
 Speaking Skills: Presenting a News Item, Dialogue and Speeches 
 Paragraph Writing: Preparation of the first draft, Revision and Self – Editing, 

Rules of spelling. 
 Reading Comprehension: Analysis of texts from the fields of Commerce and 

Management 
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Revised Syllabus of Courses of Bachelor of Management Studies (BMS) 
Programme at Semester III 

With Effect from the Academic Year 2017-2018 

3. Core Courses (CC) 

  
5.Business Planning & Entrepreneurial Management 

 
Modules at a Glance 

 
Sr. 
No. 

Modules No. of 
Lectures 

1 Foundations of Entrepreneurship Development 15 

2 Types & Classification Of Entrepreneurs 15 

3 Entrepreneur Project Development & Business Plan 15 

4 Venture Development 15 

Total 60 

 
 

Objectives 

SN Objectives 

1 Entrepreneurship is one of the major focus areas of the discipline of 
Management. This course introduces Entrepreneurship to budding managers. 

2 To develop entrepreneurs &to prepare students to take the responsibility of 
full line of management function of a company with special reference to SME 
sector. 

 
 
 

  



Sr. No. Modules / Units 

1 Foundations of Entrepreneurship Development: 

 

• Foundations of Entrepreneurship Development: 
Concept and Need of Entrepreneurship Development 
Definition of Entrepreneur, Entrepreneurship, 
Importance and significance of growth of entrepreneurial activities 
Characteristics and qualities of entrepreneur 

• Theories of Entrepreneurship: 
Innovation Theory by Schumpeter &Imitating 
Theory of High Achievement by McClelland 
X-Efficiency Theory by Leibenstein 
Theory of Profit by Knight 
Theory of Social change by Everett Hagen 

• External Influences on Entrepreneurship Development: 
Socio-Cultural, Political, Economical, Personal. 
Role of Entrepreneurial culture in Entrepreneurship Development. 

2 Types & Classification Of Entrepreneurs 

 

• Intrapreneur –Concept and Development of Intrapreneurship 
• Women Entrepreneur – concept, development and problems faced by 

Women Entrepreneurs, Development of  Women Entrepreneurs with 
reference to Self Help Group 

• Social entrepreneurship–concept, development of Social entrepreneurship in 
India. Importance and Social responsibility of NGO’s. 

• Entrepreneurial development Program (EDP)– concept, factor influencing 
EDP. Option available to Entrepreneur. (Ancillarisation, BPO, Franchise, M&A) 

3 Entrepreneur Project Development &Business Plan 

 

• Innovation, Invention, Creativity, Business Idea, Opportunities through 
change. 

• Idea generation– Sources-Development of  product /idea, 
• Environmental scanning and SWOT analysis 
• Creating Entrepreneurial Venture-Entrepreneurship Development Cycle 
• Business Planning Process-The business plan as an Entrepreneurial 

tool, scope and value of Business plan. 
• Elements of Business Plan, Objectives, Market and Feasibility Analysis, 

Marketing, Finance, Organization &Management, Ownership, 
• Critical Risk Contingencies of the proposal, Scheduling and milestones. 

4 Venture Development 

 

• Steps involved in starting of Venture 
• Institutional support to an Entrepreneur 
• Venture funding, requirements of Capital (Fixed and working) 

Sources of finance, problem of Venture set-up and prospects 
• Marketing: Methods, Channel of Marketing, Marketing Institutions and 

Assistance. 
• New trends in entrepreneurship 



Revised Syllabus of Courses of Bachelor of Management Studies 
(BMS)Programme at Semester III 

with Effect from the Academic Year 2017-2018 

2. Ability Enhancement Courses (AEC) 

2B. Skill Enhancement Courses (SEC) 
 

4. Foundation Course –III 
Environmental Management 

 
Modules at a Glance 

 
Sr. 
No. 

Modules No. of 
Lectures 

1 Environmental Concepts 12 

2 Environment degradation 11 

3 Sustainability and role of business  11 

4 Innovations in business- an environmental Perspective 11 

Total 45 

 
 
 
 
 
 

  



Sr. No. Modules / Units 

1 Environmental Concepts:  
 • Environment: Definition and composition, Lithosphere, Atmosphere,  

Hydrosphere, Biosphere  
• Biogeochemical cycles - Concept and water cycle  
• Ecosystem & Ecology; Food chain, food web & Energy flow pyramid  
• Resources: Meaning, classification( Renewable & non-renewable), types  

& Exploitation of Natural resources in sustainable manner  
2 Environment degradation 

 • Degradation-Meaning and causes, degradation of land, forest and agricultural 
land and its remedies  

• Pollution – meaning, types, causes and remedies (land, air, water and others)  
• Global warming: meaning, causes and effects.  
• Disaster Management: meaning, disaster management cycle.  
• Waste Management: Definition and types -solid waste management 

anthropogenic waste, e-waste & biomedical waste (consumerism as a cause 
of waste) 

3 Sustainability and role of business  
 • Sustainability: Definition, importance and Environment Conservation. 

• Environmental clearance for establishing and operating Industries in India.  
• EIA, Environmental auditing, ISO 14001  
• Salient features of Water Act, Air Act and Wildlife Protection Act.  
• Carbon bank & Kyoto protocol 

4 Innovations in business- an environmental perspective 
 Non-Conventional energy sources- Wind, Bio-fuel, Solar, Tidal and Nuclear 

Energy.  
Innovative Business Models: Eco-tourism, Green marketing, Organic farming, Eco-
friendly packaging, Waste management projects for profits ,other business 
projects for greener future  

 

  



Revised Syllabus of Courses of Bachelor of Management Studies (BMS) 
Programme at Semester III 

with Effect from the Academic Year 2017-2018 

Elective Courses (EC) 
Group B. Marketing Electives 

3. Advertising 
 

Modules at a Glance 
 

Sr. 
No. Modules No. of 

Lectures 

1 Introduction to Advertising 15 

2 Strategy and Planning Process in Advertising 15 

3 Creativity in Advertising 15 

4 Budget, Evaluation, Current trends and careers in Advertising 15 

Total 60 

 
Objectives 

SN Objectives 

1 To understand and examine the growing importance of advertising 

2 To understand the construction of an effective advertisement 

3 To understand the role of advertising in contemporary scenario 

4 To understand the future and career in advertising 

  



Sr. No. Modules / Units 
1 Introduction to Advertising 
 • Definition, Evolution of Advertising, Importance, Scope, Features, Benefits, 

Five M’s of Advertising 
• Types of Advertising –consumer advertising, industrial advertising, 

institutional advertising, classified advertising, national advertising, generic 
advertising  

• Theories of Advertising : Stimulus Theory, AIDA, Hierarchy Effects Model, 
Means – End Theory, Visual Verbal  Imaging,  Cognitive Dissonance  

• Ethics and Laws in Advertising : Puffery, Shock Ads, Subliminal Advertising, 
Weasel Claim, Surrogate Advertising, Comparative Advertising Code of Ethics, 
Regulatory Bodies, Laws and Regulation – CSR, Public Service Advertising, 
Corporate Advertising, Advocacy Advertising  

• Social, cultural and Economic Impact of Advertising, the impact of ads on Kids, 
Women and Advertising  

2 Strategy and Planning Process in Advertising 
 • Advertising Planning process & Strategy : Introduction to Marketing Plan, 

Advertising Plan- Background, situational analysis related to Advertising 
issues, Marketing Objectives, Advertising Objectives, Target Audience, Brand 
Positioning (equity, image personality), creative Strategy, message strategy, 
media strategy, Integration of advertising with other communication tools  

• Role of Advertising in Marketing Mix : Product planning, product brand policy, 
price, packaging, distribution, Elements of Promotion, Role of Advertising in 
PLC 

• Advertising Agencies – Functions – structure – types - Selection criteria for 
Advertising agency – Maintaining Agency–client relationship, Agency 
Compensation. 

3 Creativity in Advertising 
 • Introduction to Creativity – definition, importance, creative process , Creative 

strategy development – Advertising Campaign   – determining the message 
theme/major selling ideas – introduction to USP – positioning strategies – 
persuasion and types of advertising appeals – role of source in ads and 
celebrities as source in Indian ads – execution styles of presenting ads. 

• Role of different elements of ads – logo, company signature, slogan, tagline, 
jingle, illustrations, etc –  

• Creating the TV commercial – Visual Techniques, Writing script, developing 
storyboard, other elements (Optical, Soundtrack, Music)  

• Creating Radio Commercial – words, sound, music – scriptwriting the 
commercial – clarity, coherence,  pleasantness, believability, interest, 
distinctiveness  

• Copywriting: Elements of Advertisement copy – Headline, sub-headline, 
Layout, Body copy, slogans. Signature, closing idea,   Principles of Copywriting 
for print, OOH, essentials of good copy, Types of Copy, Copy Research 

  



Sr. No. Modules / Units 
4 Budget, Evaluation, Current trends and careers in Advertising 
 • Advertising Budget – Definition of Advertising Budget, Features,  Methods of 

Budgeting 
• Evaluation of Advertising Effectiveness – Pre-testing and Post testing 

Objectives, Testing process for Advertising effectiveness, Methods of Pre-
testing and Post-testing, Concept testing v/s Copy testing 

• Current Trends in Advertising : Rural and Urban Advertising, Digital 
Advertising,  Content Marketing (Advertorials), retail advertising, lifestyle 
advertising, Ambush Advertising, Global Advertising – scope and challenges – 
current global trends 

• Careers in Advertising : careers in Media and supporting firms, freelancing 
options for career in advertising, role of Advertising Account Executives,  
campaign Agency family tree – topmost advertising agencies and the famous 
advertisements designed by them  

 
  



Revised Syllabus of Courses ofBachelor of Management Studies 
(BMS)Programme at Semester I  

with Effect from the Academic Year 2016-2017 

Skill Enhancement Courses (SEC) 
 

5. Foundation Course -I  
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Overview of Indian Society 05 

2 Concept of Disparity- 1 10 

3 Concept of Disparity-2 10 

4 The Indian Constitution 10 

5 Significant Aspects of Political Processes 10 

Total 45 
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Sr. No. Modules / Units 

1 Overview of Indian Society 

 Understand the multi-cultural diversity of Indian society through its demographic 
composition: population distribution according to religion, caste, and gender; 
Appreciate the concept of linguistic diversity in relation to the Indian situation; 
Understand regional variations according to rural, urban and tribal characteristics; 
Understanding the concept of diversity as difference 

2 Concept of Disparity- 1 

 Understand the concept of disparity as arising out of stratification and inequality; 
Explore the disparities arising out of gender with special reference to violence 
against women, female foeticide (declining sex ratio), and portrayal of women in 
media;Appreciate the inequalities faced by people with disabilities and 
understand the issues of people with physical and mental disabilities 

3 Concept of Disparity-2 

 Examine inequalities manifested due to the caste system and inter-group conflicts 
arising thereof; Understand inter-group conflicts arising out of communalism; 
Examine the causes and effects of conflicts arising out of regionalism and linguistic 
differences 

4 The Indian Constitution 

 Philosophy of the Constitution as set out in the Preamble; The structure of the 
Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the 
Indian Citizen; tolerance, peace and communal harmony as crucial values in 
strengthening the social fabric of Indian society; Basic features of the Constitution 

5 Significant Aspects of Political Processes 

 The party system in Indian politics; Local self-government in urban and rural areas; 
the 73rd and 74th Amendments and their implications for inclusive politics; Role 
and significance of women in politics 
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Revised Syllabus of Courses ofBachelor of Management Studies 
(BMS)Programme at Semester I  

with Effect from the Academic Year 2016-2017 

Ability Enhancement Courses (AEC) 
 

4. Business Communication- I 
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Theory of Communication 15 

2 Obstacles to Communication in Business World 15 

3 Business Correspondence 15 

4 Language and Writing Skills 15 

Total 60 

 
 
 
 
 
 

  

Board of Studies-in-Business Management, University of Mumbai10 | P a g e  
 
 



 

Sr. No. Modules / Units 

1 Theory of Communication 

 Concept of Communication: Meaning, Definition, Process, Need, 
FeedbackEmergence of Communication as a key concept in the Corporate and 
Global worldImpact of technological advancements on Communication 
Channels and Objectives of Communication: Channels- 
Formal and Informal- Vertical, Horizontal, Diagonal, Grapevine 
Objectives of Communication: Information, Advice, Order and Instruction, 
Persuasion, Motivation, Education,Warning, and Boosting the Morale of 
Employees(A brief introduction to these objectives to be given) 
Methods and Modes of Communication:  
Methods: Verbal and Nonverbal, Characteristics of Verbal Communication 
Characteristics of Non-verbal Communication, Business Etiquette 
Modes: Telephone and SMS Communication 3 (General introduction to Telegram 
to be given) Facsimile Communication [Fax] 
Computers and E- communication Video and Satellite Conferencing 

2 Obstacles to Communication in Business World 

 Problems in Communication /Barriers to Communication:  
Physical/ Semantic/Language / Socio-Cultural / Psychological / Barriers, Ways to 
Overcome these Barriers 
Listening: Importance of Listening Skills, Cultivating good Listening Skills – 4 
Introduction to Business Ethics:  
Concept and Interpretation, Importance of Business Ethics, Personal Integrity at 
the workplace, Business Ethics and media, Computer Ethics, Corporate Social 
Responsibility 
Teachers can adopt a case study approach and address issues such as the 
following so as to orient and sensitize the student community to actual business 
practices: 
Surrogate Advertising, Patents and Intellectual Property Rights, Dumping of 
Medical/E-waste,  
Human Rights Violations and Discrimination on the basis of gender, race, caste, 
religion, appearance and sexual orientation at the workplace 
Piracy, Insurance, Child Labour 

3 Business Correspondence 

 Theory of Business Letter Writing: 
Parts, Structure, Layouts—Full Block, Modified Block, Semi - Block Principles of 
Effective Letter Writing, Principles of effective Email Writing,  
Personnel Correspondence:  
Statement of Purpose, Job Application Letter and Resume, Letter of Acceptance of 
Job Offer, Letter of Resignation 
[Letter of Appointment, Promotion and Termination, Letter of Recommendation 
(to be taught but not to be tested in the examination)] 
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Sr. No. Modules / Units 

4 Language and Writing Skills 

 

Commercial Terms used in Business Communication 
Paragraph Writing: 
Developing an idea, using appropriate linking devices, etc 
Cohesion and Coherence, self-editing, etc [Interpretation of technical data, 
Composition on a given situation, a short informal report etc.] 
Activities 
 Listening Comprehension 
 Remedial Teaching 
 Speaking Skills: Presenting a News Item, Dialogue and Speeches 
 Paragraph Writing: Preparation of the first draft, Revision and Self – Editing, 

Rules of spelling. 
 Reading Comprehension: Analysis of texts from the fields of Commerce and 

Management 
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Revised Syllabus of Courses of B.Com. Programme at Semester VI 

with effect from the Academic Year 2018-2019 
 

Elective Courses (EC) 

1 B. Discipline Related Elective (DRE) Courses 

3. Commerce-VI 
Human Resource Management  

 
Modules at a Glance 

 

Sr. 
No. 

Modules No. of 
Lectures 

01 Human Resource Management 12 

02 Human Resource Development 11 

03 Human Relations 11 

04 Trends In Human Resource Management 11 

Total 45 
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Sr. No. Modules / Units 

1 Human Resource Management 

  Human Resource Management – Concept, Functions, Importance, Traditional 
v/s Strategic Human Resource Management  

 Human Resource Planning- Concept Steps in Human Resource Planning 
Job Analysis-Concept, Components, Job design- Concept, Techniques 

 Recruitment- Concept, Sources of Recruitment 
Selection - Concept , process , Techniques of E,selection, 

2 Human Resource Development 

  Human Resource Development- Concept, functions 
Training- Concept, Process of identifying training and development needs, 
Methods of Training & Development (Apprenticeship, understudy, job rotation, 
vestibule training, case study, role playing, sensitivity training, In, basket, 
management games) 
Evaluating training effectiveness- Concept, Methods 

 Performance Appraisal- Concept, Benefits, Limitations, Methods 
Potential Appraisal-Concept, Importance 

 Career Planning- Concept, Importance 
Succession Planning- Concept, Need 
Mentoring- Concept, Importance 
Counseling- Concept, Techniques. 

3 Human Relations 

  Human Relations- Concept, Significance 
Leadership –Concept, Transactional & Transformational Leadership 
Motivation- Concept, Theories of Motivation,(Maslow’s   Need Hierarchy 
Theory,  Vroom’s Expectancy Theory, McGregor’s Theory X and Theory Y, Pink’s 
Theory of Motivation) 

 Employees Morale- Concept, Factors affecting Morale, Measurement of 
Employees Morale Emotional Quotient and Spiritual Quotient- Concept, 
Factors affecting EQ & SQ 

 Employee Grievance- Causes, Procedure for Grievance redressal 
Employee welfare measures and Healthy & Safety Measures. 

4 Trends In Human Resource Management 

  HR in changing environment:  
Competencies- concept, classification 
Learning organizations- Concept, Creating an innovative organization, 
 Innovation culture- Concept, Need, Managerial role. 

 Trends in Human Resource Management,: 
Employee Engagement- Concept, Types 
Human resource Information System (HRIS) – Concept, Importance,  
Changing patterns of employment. 

 Challenges in Human Resource Management: Employee Empowerment, 
Workforce Diversity. Attrition, Downsizing, Employee Absenteeism, Work life 
Balance, Sexual Harassment at work place, Domestic and International HR 
Practices, Millennial (Gen Y)Competency Mapping 
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Revised Syllabus of Courses of B.Com. Programme at Semester III  
with Effect from the Academic Year 2017-2018  

  

2 Ability Enhancement Courses (AEC) 
2B * Skill Enhancement Courses (SEC) Group B 

 

6. Foundation Course- Contemporary Issues- III 
 

Modules at a Glance 

 
Sr. 
No. 

Modules No. of 
Lectures 

1 Human Rights Provisions, Violations and Redressal 12 

2 Dealing With Environmental Concerns 11 

3 Science and Technology I 11 

4 Soft Skills for Effective Interpersonal Communication 11 

Total 45 
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Sr. No. Modules / Units 

1 Human Rights Violations and Redressal     

 A. Scheduled Castes- Constitutional and legal rights, Forms of violations, 
Redressal mechanisms.       (2 Lectures) 

B. Scheduled tribes- Constitutional and legal rights, Forms of violations, 
Redressal mechanisms.       (2 Lectures) 

C. Women- Constitutional and legal rights, Forms of violations, Redressal 
mechanisms.                                                                                         (2 Lectures) 

D. Children- Constitutional and legal rights, Forms of violations, Redressal 
mechanisms.                                                                                         (2 Lectures) 

E. People with Disabilities, Minorities, and the Elderly population- Constitutional 
and legal rights, Forms of violations, Redressal mechanisms.  (4 Lectures) 

2 Dealing With Environmental Concerns     

 A. Concept of Disaster and general effects of Disasters on human life- physical, 
psychological, economic and social effects.    (3 Lectures)  

B. Some locally relevant case studies of environmental disasters.  (2 Lectures)  
C. Dealing with Disasters - Factors to be considered in Prevention, Mitigation 

(Relief and Rehabilitation) and disaster Preparedness.   (3 Lectures)  
D. Human Rights issues in addressing disasters- issues related to compensation, 

equitable and fair distribution of relief and humanitarian approach to  
resettlement and rehabilitation.      (3 Lectures) 

3 Science and Technology – I      

 A. Development of Science- the ancient cultures, the Classical era, the Middle 
Ages, the Renaissance, the Age of Reason and Enlightenment.  (3 Lectures)  

B. Nature of science- its principles and characteristics; Science as empirical, 
practical, theoretical, validated knowledge.    (2 Lectures)  

C. Science and Superstition- the role of science in exploding myths, blind beliefs 
and prejudices; Science and scientific temper- scientific temper as a 
fundamental duty of the Indian citizen.     (3 Lectures) 

D. Science in everyday life- technology, its meaning and role in development; 
Interrelation and distinction between science and technology.  (3 Lectures) 

4 Soft Skills for Effective Interpersonal Communication   

 Part A           (4 Lectures) 
I) Effective Listening - Importance and Features. 
II) Verbal and Non-Verbal Communication; Public-Speaking and Presentation 

Skills. 
III) Barriers to Effective Communication; Importance of Self-Awareness and Body 

Language. 
Part B           (4 Lectures) 
I) Formal and Informal Communication - Purpose and Types. 
II) Writing Formal Applications, Statement of Purpose (SOP) and Resume. 
III) Preparing for Group Discussions, Interviews and Presentations.  
Part C                        (3 Lectures) 
I) Leadership Skills and Self-Improvement - Characteristics of Effective 

Leadership. 
II) Styles of Leadership and Team-Building. 

 



Revised Syllabus of Courses of B.Com. Programme at Semester I  
with Effect from the Academic Year 2016-2017 

  

Skill Enhancement Courses (SEC) 
 

6. Foundation Course - I  
 

Modules at a Glance 
 

Sr. 
No. 

Modules No. of 
Lectures 

1 Overview of Indian Society 05 

2 Concept of Disparity- 1 10 

3 Concept of Disparity-2 10 

4 The Indian Constitution 10 

5 Significant Aspects of Political Processes 10 

Total 45 
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Sr. No. Modules / Units 

1 Overview of Indian Society 
 Understand the multi-cultural diversity of Indian society through its demographic 

composition: population distribution according to religion, caste, and gender; 
Appreciate the concept of linguistic diversity in relation to the Indian situation; 
Understand regional variations according to rural, urban and tribal characteristics; 
Understanding the concept of diversity as difference 

2 Concept of Disparity- 1 
 Understand the concept of disparity as arising out of stratification and inequality; 

Explore the disparities arising out of gender with special reference to violence 
against women, female foeticide (declining sex ratio), and portrayal of women in 
media;Appreciate the inequalities faced by people with disabilities and 
understand the issues of people with physical and mental disabilities 

3 Concept of Disparity-2 
 Examine inequalities manifested due to the caste system and inter-group conflicts 

arising thereof; Understand inter-group conflicts arising out of communalism; 
Examine the causes and effects of conflicts arising out of regionalism and linguistic 
differences 

4 The Indian Constitution 
 Philosophy of the Constitution as set out in the Preamble; The structure of the 

Constitution-the Preamble, Main Body and Schedules; Fundamental Duties of the 
Indian Citizen; tolerance, peace and communal harmony as crucial values in 
strengthening the social fabric of Indian society; Basic features of the Constitution 

5 Significant Aspects of Political Processes 
 The party system in Indian politics; Local self-government in urban and rural areas; 

the 73rd and 74th Amendments and their implications for inclusive politics; Role 
and significance of women in politics 

 

Topics for Project Guidance: Growing Social Problems in India: 
• Substance abuse‐ impact on youth & challenges for the future 
• HIV/AIDS‐ awareness, prevention, treatment and services 
• Problems of the elderly‐ causes, implications and response 
• Issue of child labour‐ magnitude, causes, effects and response 
• Child abuse‐ effects and ways to prevent 
• Trafficking of women‐ causes, effects and response 

 
Note: 
Out of the 45 lectures allotted for 5 units for Semester I, about 15 lectures may be allotted 
for project guidance 
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